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About the Principles for Responsible Management Education (PRME)

The Principles for Responsible Management Education (PRME) is a United Nations-
supported initiative founded in 2007 that aims to raise the profile of sustainability in their
classrooms through Seven Principles focused on serving society and safeguarding our
planet.

PRME engages business and management schools to ensure they provide future leaders
with the skills needed to balance economic and sustainability goals, while drawing
attention to the Sustainable Development Goals (SDGs) and aligning academic
institutions with the work of the UN Global Compact. Driven by its mission to transform
management education, PRME equips today's business students with the understanding
and ability to deliver change tomorrow. As a voluntary initiative with over 800 signatories
worldwide, PRME has become the largest organized relationship between the United
Nations and management-related higher education institutions.

The PRME initiative was launched to nurture
responsible leaders of the future. Never has this task
been more important. Bold leadership and innovative
thinking are needed to achieve the Sustainable
Development Goals (SDGs).

Antonio Guterres

Secretary-General (2017 - Present)

United Nations
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Principles of PRME

Purpose
We advance responsible management education to foster inclusive prosperity in a

world of thriving ecosystems.

Values
We place organizational responsibility and accountability to society and the planet at

the core of what we do.

Teach
We transform our learning environments by integrating responsible management

concepts and practices into our curriculum and pedagogy.

Research
We study people, organizations, institutions, and the state of the world to inspire

responsible management and education practice.

Partner
We engage people from business, government, civil society, and academia to advance

responsible and accountable management education and practice.

Practice
We adopt responsible and accountable management principles in our own

governance and operations.

Share
We share our successes and failures with each other to enable our collective learning

and best live our common values and purpose.
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The Sustainable Development Goals (SDGs)

In September 2015, all 193 Member States of the United Nations adopted a plan for achieving a better
future for all — laying out a path over the next 15 years to end extreme poverty, fight inequality and
injustice, and protect our planet. At the heart of Agenda 2030 are 17 Sustainable Development Goals
(SDGs) and 169 related targets that address the most important economic, social, environmental and
governance challenges of our time. The SDGs clearly define the world we want — applying to all
nations and leaving no one behind. Successful implementation of the SDGs will require all players to
champion this agenda; the role of higher education is critical to this.
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Getting
Started

This section provides foundational information about University of Derby,

including key details and basic institutional data.
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Graduates & Enrollment

2025 Statistics Number

Graduates 2000

Faculty & Staff at the Institution 101
Degrees Offered

Bachelor Programs
Bachelor of Science (B.Sc. or B.S.) Bachelor of Arts (B.A.)
Masters Programs

® Master of Science (M.Sc.or M.S.) & Master of Arts (M.A.)

B Master of Business Administration (M.B.A.)
Doctoral Programs

< Doctor of Business Administration (D.B.A.)

Postgraduate Degree Programmes

< MSc Sustainable & Ethical Business Management
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Values

We place organizational responsibility and accountability to society and the
planet at the core of what we do.
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Who Champions Responsible Management Education at Our
Institution

< Senior leadership office

< Interdisciplinary efforts across business school

< Interdisciplinary efforts across parent organization
< Individual leader

< Disciplinary efforts within business school

< Research or issue group, society, or club leading sustainability efforts




Teach

We transform our learning environments by integrating responsible
management concepts and practices into our curriculum and pedagogy.
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Courses that support RME

University of Derby reports 6 courses in 2025 that support responsible management education and

sustainable development goals.

The Case for Sustainable & Ethical Business | 722502

This module opens up the critical reasons for transitioning towards sustainable, ethical and socially
responsible business. It brings together a holistic picture of the context, drivers and trends behind this
global transition. It explores the consequences of historic developments and how these have
impacted on today’s economic, environmental and social landscape. Using group work and
collaborative learning strategies, the module critically evaluates the case for sustainable, ethical and
socially responsible business in the face of this trajectory and what this calls for in terms of
repositioning of business practice, individually, organisationally and globally. It defines the concepts
and origins of sustainability and the importance of embedding sustainability, ethics and social
responsibility at the heart of business. It explores the criticisms, barriers and inhibitors facing
responsible businesses as well as emerging trends that showcase the opportunities and beneficial
aspects. It examines the critical role business plays in the transition to a global sustainable economy
and the securing of global goals as set out in the 2030 Agenda, the UN Sustainable Development
Goals (SDGs), the UN Global Compact Initiative and Paris Agreement (2015) amongst others. The
module introduces all of the SDGs in this context. It also explores the personal and professional
changes this transition calls for and supports sustainability competency development including
systems thinking, strategic, anticipatory, self-awareness and normative competencies, as well as

critical thinking and collaborative working skills in this context.

There are two course assignments; the first is a collaborative group presentation which highlights key
global megatrends and how these are impacting on a specific sector globally and regionally on a real
organisation. This semester we helped a local organisationa - Electric Daisy which identifies as a
regenerative business. Electric Daisy have renovated a neglected city space into a community garden
with outdoor cafe and pizza hut. The student assignment focused on assessing the case for the
second phase of growhth for the business. This helped the learners to understand the critical reasons
for responsible business and develops their systems thinking, strategic and anticipatory
competences. The students developed a group presentation on an external horizon analysis and
sustainability SWOT to help inform Electric Daisy's business strategy. This achieved very positive
feedback from both the founder of Electric Daisy and their business consultant, Heligan of the Lost
Gardens who helped found the Eden Project in the UK. The second course work is a portfolio which
includes Carbon Literacy certification combined with a reflective assignment which helps students
reflect on their mindset, values, personal and professional position in relation to sustainability. The CL
certification which is part of our Carbon Literacy Educator accreditation promotes individual and
group action. To support this deeper reflection and to help activate their 'Spiritutal Intelligence’, the
students were asked to create an ‘creative artifact’ on the theme of 'Hope of a Sustainable Future'.

The reflective assignment is designed to help students explore and expresses their own values and

11
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sense of purpose in relation to Earth, Humanity and future generations. It helps to build a
sustainability mindset, which is a framework we use throughout, and to build individual agency and
sense of world citizenship. There were some really excellent reflections including Responsible
Leadership Manifesto's and a Visionary Storyboard set in the future telling the story of how humanity

changed trajectory to realise a sustainable future!

DECENT WORK AND 9 INDUSTRY, INNOVATION 12 RESPONSIBLE 1 CLIMATE "
ECONOMIC GROWTH AND INFRASTRUCTURE CONSUMPTION ACTION
AND PRODUCTION
40N
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Sustainable Workforce & Wellbeing | 7Sz500
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This module commences with a conceptual overview of how sustainable workforce wellbeing relates
to corporate social responsibility (CSR) or responsible management practice. It then addresses
developments in and the case for workforce wellbeing inclusive of human capital reporting,
sustainability, and wider societal benefits in reducing social/health inequality. Associated evidence
can be used for pitching investment in sustainable workforce wellbeing to executive levels. The middle
part of the module then addresses CSR and multilevel wellbeing and determinants aligning to
responsible management practices, Evidence-based tools and for assessing wellbeing and CSR
credentials and designing interventions including their embedding into and organisations overall
strategy are considered. The final part of the module has a future-proofing focus, exploring: the dark-
side of wellbeing and workforce management, including modern slavery and fair wage issues. It also
accommodates the health challenges associated with an ageing workforce and managing workforce

wellbeing in more precarious or transient working arrangements.

The module addresses the UN’s Global Compact’'s and Sustainable Development Goals SDG3, SDGS8,
SDG10 and SDG16. It also looks at personal and professional development requirements including
self-awareness, normative, strategic, collaborative, critical thinking and overall integrated problem-
solving competencies useful in this context. The co-creation principles underpinning module delivery
provides learners with pragmatic solutions to apply within organisations and/or their career

development.

The primary impact on students is realised through the alignment of the curriculum with the
Sustainable Development Goals (SDGs), particularly, SDG 3, 8, 10 and 16. Further, the module adopts
the 'Thinking, Being &amp; Doing' ESD pedagogy approach and integrates the UNESCO sustainability
competencies of strategic action, systems thinking, integrated problem solving, normative and
anticipatory competencies.

Students undertake one assessment for this module, which requires them to Individually create a
digital presentation that critically evaluates approaches to integrating wellbeing management, as a
component of corporate social responsibility (CSR), into an organisation. The presentation examines

strategies to embed CSR through wellbeing management within organisational culture and

12
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management systems.

Further, the assessment requires students to critically analyse CSR and wellbeing interventions and
their impact on a range of stakeholders. The presentation provides evidence-based justification for
and reflection on, the approaches and wellbeing activities. It also includes evidence of recommended
methods of motivating engagement, evaluation, reporting, and sustaining improvements.

Via the module delivery and assessment, students understand the motivations and benefits of
sustainable and ethical business practices related to the workforce. This module also has impact on
students in developing their critical thinking, communication, creative problem solving, self-direction,

digital skills, adaptability, and leadership and future thinking.
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Ethics and Sustainability | 6MK511

This module aims to provide students with knowledge of ethical issues involving business, in
particular it is concerned with the implications for marketing. Organisations are becoming more
recognised for having ethical business practices in place and consumers are scrutinising
organisations, products and services more for their ethical considerations. Organisations which have
been seen to be using unethical approaches towards their workers, the environment, their customers
and other communities have been criticised by the media and subsequently found customers going to
competitors or seeking alternatives instead.

The module aims to develop students’ capacity to critically engage with issues such as
environmentalism and sustainable development, consumerism and Corporate Social Responsibility
(CSR). Ultimately, the aim of the module is to enable students to recognise and reflect upon complex
ethical problems with a view to enhancing their analytical and decision-making skills.

As part of the wider issues connected to ethics and sustainability in business, consideration of the
positive and negative impacts on communities is important. With the advancement in technology,
logistics and communications, many organisations are becoming global. As a result the impact from
organisations upon their community is no longer just those in the local area as global communities
become ‘local’ as well.

Students’ assessment is coursework-based, designed to enable them to demonstrate their ability to
approach a community challenge as a marketer and business manager. The assessment methods
used on this module will also help them to develop key skills, for example critical analysis, business

report writing, presentation and strategic marketing skills.

There are two course works; the first is a more creative piece of communication (Infographic)
designed to be for Business Leaders within a chosen industry to encourage them to become more

ethical/sustainable. The Infographic requires students to pick a contemporary topic of their choice

13
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and to compete extensive research on the topic based on the Past, Present and potential Future of the
issue, linked to the chosen industry. Details and research students present should be designed in an
engaging way with a balance to visuals and information so that business leaders feel informed and
inspired to take action in this area of focus.

The second coursework (Report) complements the infographic and informs the business leaders of
the need to complete extensive stakeholder analysis when implementing these changes and to use a
suggested ethics/sustainability strategy to achieve a successful change to the organisation and some
form of competitive advantage.

Students need to be aware of the impacts from these changes to the UN SDG's, the importance of
understanding and managing stakeholders and they develop critical evaluation skills through the

selection of suitable strategies.
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Current Scenarios, Future Directions | 452506

This first-year undergraduate module explores contemporary issues shaping the global tourism,
hospitality, and events (THE) industries, with a strong emphasis on sustainability, innovation, and
future thinking. Delivered through a dynamic blend of lectures, tutorials, group debates, and
independent research, the module encourages students to critically evaluate how social, economic,
and environmental challenges impact industry growth and transformation.

The course is structured to build core academic and professional competencies, such as critical
thinking, adaptability, digital fluency, and creative problem-solving. Students are introduced to key
theoretical frameworks and real-world case studies to understand shifting patterns in supply and
demand, sustainability practices, market segmentation, and consumer behaviour. Topics range from
post-pandemic recovery and socio-cultural impacts to economic determinants, ethical consumption,
and emerging niche markets.

Central to the module is the development of a flipped classroom assessment, in which students
design and deliver an interactive session addressing a significant contemporary issue in the visitor
economy. This assessment encourages ownership of learning, collaboration, and the application of
theory to practice, supported by formative workshops and regular feedback sessions.

Sustainability is embedded throughout the curriculum, with direct links to the United Nations
Sustainable Development Goals (SDG 11: Sustainable Cities and Communities and SDG 12:
Responsible Consumption and Production). Students are guided to reflect on their responsibilities as
future professionals and how they can contribute to a more sustainable and ethical industry.
Delivery is primarily in-person, with weekly lectures providing foundational knowledge and tutorials
offering interactive, discussion-based learning. Asynchronous activities, including online research

tasks, reflective journals, and digital resource engagement, further enhance the learning experience.

14
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Students are encouraged to actively participate in debates, scenario planning, and problem-solving
exercises, fostering a graduate mindset from the outset of their academic journey.

Ultimately, this module not only enhances students' understanding of the current landscape of THE
industries but also prepares them to anticipate and shape future directions with a critical, ethical, and
solution-focused approach. It lays the foundation for further study while supporting the development

of confident, capable, and industry-aware graduates.

As module leader for 4SZ506: Current Scenarios, Future Directions, my primary impact on students is
realised through the thoughtful integration of assessment development and strategic alignment with
the UN Sustainable Development Goals (SDGs)—particularly SDG 11 (Sustainable Cities and
Communities) and SDG 12 (Responsible Consumption and Production), as explicitly outlined in the
module handbook.

Impact Through Assessment Development

The heart of the module is a flipped classroom assessment, which empowers students to design and
deliver a session that proposes solutions to an identified economic, environmental, or social challenge
within the visitor economy. This form of assessment is not only innovative and engaging, but it also
places students in an active learning role—one that simulates industry-facing responsibilities and
decision-making. My role in assessment development has been to:

«  Design a clear, authentic, and future-facing task that mirrors real-world practice, thus reinforcing
the graduate mindset and employability.

+  Embed formative checkpoints (e.g., SWAY presentations in week 8) to ensure students are
scaffolded and receive developmental feedback in advance of the final summative submission.

+  Align academic theory and industry expectations, asking students to utilise credible data sources
(like Marketline) and apply critical frameworks from marketing, sustainability, and socio-economic
theory.

This approach helps demystify assessment for learners by providing context, clarity, and choice.
Students are encouraged to personalise their assessments by selecting topics and delivery methods
that resonate with their career goals or passions. As a result, they become curators of their own
learning rather than passive recipients of content.

Moreover, embedding creativity, critical thinking, and digital fluency in the assessment structure
reinforces the practical relevance of academic skills, nurturing reflective, capable graduates prepared
for a dynamic global workforce.

Connection to the Sustainable Development Goals

The link to SDG 11 and SDG 12 is more than a checkbox—it is deeply embedded in the content,
structure, and ethos of the module. Students are tasked with investigating sustainability not as a
theoretical abstraction but as a tangible, actionable imperative. Every session, from the analysis of
post-pandemic economic shifts to the exploration of cultural impacts on sustainability, is designed to:
+  Expose students to real-world challenges such as over-tourism, event waste, unsustainable
supply chains, and cultural commodification.

+  Equip them to propose realistic, context-sensitive solutions in their flipped classroom tasks, often

15
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informed by best-practice case studies and supported by local or global sustainability initiatives.

«  Encourage cross-sector thinking—drawing on hospitality, events, and tourism examples—to
deepen their understanding of how systemic change can occur.

The impact on students here is multifaceted. They develop not only an awareness of sustainability but
also a sense of responsibility as future leaders in the visitor economy. For example, sessions on
environmental determinants and niche market development push students to think critically about
ethical decision-making and legacy creation within their sectors.

This directly supports the University of Derby's wider sustainability agenda, while helping students
internalise the SDGs as a lens through which to interpret professional practice and innovation. In turn,
they begin to reimagine the role of the tourism, hospitality, and events industries not just as economic
drivers, but as tools for social progress and environmental stewardship.

Impact on Graduate Skills and Mindset

To support the above aims, | have mapped the module explicitly to key graduate skillsets:

+  Critical thinking

+  Digital literacy

+  Creative problem solving

+  Leadership and future thinking

+  Adaptability

These skills are developed through a blend of synchronous lectures, asynchronous tasks, and
immersive group-based learning activities, many of which are designed to mirror the fast-evolving
landscape of the post-COVID visitor economy. For instance, our discussions around the "experience
economy" and the use of "flow states" in consumer engagement challenge students to reflect on both
theoretical models and applied innovations.

Each session is thus an opportunity to deepen engagement and connect academic enquiry to
professional identity. The flipped classroom model reinforces this by requiring students to step into
the role of educator and advocate, curating content, guiding discussions, and defending their ideas.
Measurable Impact

From past delivery, | have observed a measurable increase in:

«  Student confidence in public speaking and leadership roles.

+  The ability to articulate sustainability issues in professional and personal contexts.

+  Assessment scores, especially among students who actively engage in formative review stages.
«  Student reflections that show a deeper personal connection to the SDGs and an emerging sense
of purpose in their career paths.

In conclusion, the combination of thoughtful assessment design, embedded SDG alignment, and
focus on graduate attributes has led to a transformative learning experience. The module not only
imparts academic knowledge but encourages students to view themselves as agents of change,
equipped to influence the future of tourism, hospitality, and events with sustainability, innovation, and

ethics at the forefront.
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Developing an Enterprising Mindset | 4GN501

Enterprising individuals are necessary within the economy as they create jobs, wealth and value.
These individuals do this through applying an enterprising mindset, an individual and unique
combination of enterprising behaviours, attributes and skills which can be used in a variety of
contexts. For instance, this could be in starting and growing a business (i.e. in a self-employed,
entrepreneurial context) or applying to existing organisations, whether large companies, SME'’s or not-
for-profit organisations (i.e. in an employed, intrapreneurial context). However, an enterprising mindset
requires a scaffolded approach in the student journey to support the development of those personal

behaviours, attributes and skills to help learners succeed.

Being able to apply an enterprising mindset is highly desirable in today’s fast moving business
environment where reacting to gaps in the market or competitor actions, dealing with uncertainty,
being able to make decisions and take action will all extend students’ commercial awareness,
business acumen and professional development within a given business environment. Therefore, this
module is all about developing an enterprising mindset and business acumen, scaffolding personal

and professional development and then applying these in a real-life situation.

The main topics include:

*  Your student journey

«  Scaffolding personal and professional development

+  Employability vs entrepreneurship

+  The attributes, behaviours and skills of an enterprising mindset

«  Types of business formats such as sole trader, partnership, company, community interest group,
social enterprise and charity etc

+  Business finance and start-up support

«  Attracting external funding using a business plan and/or other methods

«  Pitching a business idea

+  Commercial awareness and business acumen

The aim of the module to help students understand the relevance and interaction of these elements
within a business context, and to develop transferable skills which can be applied in any
organisational situation. Strong emphasis is placed upon the demonstration of these skills including

personal reflection on learning and professional development.
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This is a first-year undergraduate module that is mandatory for all BA (Hons) Business Management
students. It is taught via a two-hour lecture and two-hour seminar. Students engage in a range of
student-centred activities and are encouraged to engage in social learning via group work and by
sharing individual contributions via the online discussion board for the module. Students are

encouraged to make constructive comments on each other’s work and learn from each other.

The module is assessed through two pieces of coursework, namely a group presentation and an
individual business plan/proposal. The group presentation uses a case study approach with a focus
on the UN SDGs. Students are tasked with identifying the current contributions that a given
organisation makes in relation to the UN SDGs and specifically the way in which the organisation
currently adds value in relation to People, Planet and Profit. Drawing on their own research and case
studies presented in the taught sessions, students are tasked with identifying a potential UN SDG
where the organisation could potentially add value and potentially grow the scale of its operations.
The impact this has on students, is in terms of their research skills, criticality, application and
evaluation and the development of their interpersonal, leadership skills and presentation skills, and
knowledge and application of the UN SDGs. All students are required to participate in a 10-minute
presentation followed by a five-minute question and answer session. The group activity also helps
build a sense of belonging during the module and encourages students to work collaboratively in

arriving at research informed recommendations.

The second piece of coursework is an individual assessment. Students are required to produce a
business plan/proposal for a new business start-up idea of their choice related to their personal
interests and values. Students are encouraged to consider how their business proposition can align
with the UN SDGs, thus building on the work covered during the group assessment and during the
lectures and seminars. The opportunity to develop their own business proposition provides students
with the opportunity to use their enterprising mindset, particularly their creativity, and apply business
models covered in the module and other modules such as Marketing and Finance, thus enabling a
holistic inter-disciplinary approach. During the process of writing the business plan/proposal, students
are required to keep a reflective journal/diary on the development of their enterprising mindset in
relation to three key aspects of an enterprising mindset drawing on example of their engagement with

various seminar activities to demonstrate the development of their enterprising mindset.

Not all students will wish to start their own business, and the module explores opportunities for
careers in green jobs and how students can demonstrate their green credentials on their LinkedIn

profile and in job applications.
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Sustainable & Ethical Strategy | MN2DE

The module explores the development of organisational strategy that incorporates environmental
sustainability, ethics and social responsibility. It introduces concepts, models and approaches to
strategy planning, implementation and evaluation and how this is evolving to meet the requirements of
responsible business. The term ‘responsible’ refers here to environmental sustainability, ethics and
social responsibility as core business considerations. It critiques economic growth strategies in light
of climate change and ecological requirements and explores concepts such as responsible
competitiveness, managing for stakeholder value and the associated tensions, challenges and
opportunities this poses for responsible business. It looks at the potential, challenges and benefits of
incorporating responsible values into organisational strategy drawing on real case studies and
experiences from Industry experts and other relevant guest speakers. Students work directly with a
host organisation to apply all the learning and develop a strategic report and executive summary. This
is presented to the business with feedback coming directly from the business leaders on the merit and
feasibility of their strategic recommendations. A range of strategic frameworks and development

approaches are evaluated including the aspect of foresight and future scenario planning.

The module also provides the opportunity to evaluate the integration of UN Sustainable Development
Goals or other appropriate frameworks into organisational strategy to gain experience of crafting
strategy for responsible business. The module addresses all the UN SDGs in the context of strategy
development with a specific focus on SDGs 7, 8,9, 12 and 13. It supports development of
sustainability competencies and specifically systems thinking, strategic, anticipatory, collaboration,

critical thinking and self-awareness competencies.

In this module students got to work directly with a local business. This involved site visits and
leadership guest speaker sessions to provide business context to help inform their strategy analysis.
Integrating this module assessment along with another module on the programme (The Case for
Sustainable &amp; Ethical Business), the students got to present their findings as a group. They
recieved feedback from the business owner and also an external business consultancy, who was also
working with the business. This allowed them to recieve a very real look at the reality, motivations,
challenges and opportunities of sustainable business. They found it exciting and it really caused them
to up their game knowing they would be presenting back to the business. It was their first introduction
to a Regenerative Business and they really began to see how it is possible to positively impact the

world and run a viable business. See case study attached.
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Research

We study people, organizations, institutions, and the state of the world to
inspire responsible management and education practice.
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Research vs Research for RME/Sustainable Development

Peer-reviewed articles were Peer-reviewed articles were
published by University of published by University of

1 4 6 Derby from this past calendar VS 1 0 6 Derby from this past calendar
year. year in support of RME.

Research Funding

In 2025, University of Derby was awarded funding for research that is:

I g = )

Institution Regional National International
Specific

Socializing Research

In 2025, University of Derby contributed research findings to:

< Open-access platforms

L)

X4

» Government and policy makers

o

RS
<

Industry and business networks

RS
<

National media

RS
<

Local media

RS
<

Community organizations

Research Projects
In 2025, University of Derby reported 1 research project that implemented responsible or sustainable
activities.

Transforming Responsive and Relational Autonomy in the Garment Sector of
the UK and Bangladesh

Period Covering: October, 2023 - October, 2026

Department: Economics

21
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Project: Transforming Responsive and Relational Autonomy in the Garment Sector of the UK and
Bangladesh
* Aims:
o To attain economic, social and environmental sustainability within the ready-made
garment and fashion sector.
o Strives to implement a co-creation approach to gauge responsive interventions and
practices for the industry's sustainability.
o Seeks to establish the Leicester Accord, fostering conditions for autonomy and
economic justice in the industry.
+ Fund: £645,000 by ESRC, commencing in October 2023 and spanning 48 months.
« Partners: Essex University, Manchester Metropolitan University, and various non-academic

stakeholders, including third-sector organizations.

Derby contact:

Professor Samsul Alam

Professor of Sustainability and Accounting

School Research Lead for Sustainability and Green Growth
Derby International Business School | University of Derby
Top 2% Scientist (Stanford University & Elsevier Ranking)

DECENT WORK AND
ECONOMIC GROWTH
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Parther

We engage people from business, government, civil society, and academia
to advance responsible and accountable management education and
practice.
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Institutional Partnerships

R
o

AACSB (Association to Advance Collegiate Schools of Business)

R
o

EFMD (European Foundation for Management Development)

R
o

Quacquarelli Symonds (QS)
Times Higher Education (THE)

R
o

Student Organization Partnerships

< Enactus
< PRME Students

24
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Practice

We adopt responsible and accountable management principles in our own
governance and operations.
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Institutional Policies and Practices

R
o

Accreditation body recommendation documents

R
o

Buildings/real estate

R
o

Campus operations guides

R
o

Carbon reduction or offset commitments

R
o

Climate action plan

R
o

Curriculum guidelines

Policy Documents Related to RME and/or Sustainability

Environmental and Sustainability Strategy 2024 View document (4 Download document &,

91421 Learning Teaching & Assessment

View document (4 Download document &
Framework Programme External (1)
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Share

We share our successes and failures with each other to enable our
collective learning and best live our common values and purpose.




University of Derby

Sharing Information on Progress 2026

Engagement Opportunities

University of Derby offers transparent engagement opportunities for members of our institution and

community to contribute to our sustainability and responsibility efforts in the following ways:

R
o

Boards and advisory committees

R
o

Annual reports

<

» Community events and consultation forums

<

» Partnerships with local organizations

Communication Audiences

University of Derby communicates its policies and progress on sustainable development and
responsibility with:

< Accreditation bodies
< Boards and advisory committees

% Faculty and staff
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Address
Kedleston Road, Derby, DE22 1GB
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Website
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